(o)

al@1@)(Moo 08 mlwamue
al@IMOLIY0 qUEIASMo

MEU® allamalsoom 22-07-2015- @3 @0)aISkeE
GaldBjo MaU@: 4427

@oMmeUE™ MM (W ™ a6emad

GaldB\o 20)als]
(0. agjo.afl.a(Lo@oom’ @208 : (V. eh.6ru061)
(7. 300l @rwqulnd : (2@rvysimwmaije mom)aialo.
GOLI. af)(B.R@®0 : af)EHOOTVUM}0 QUdb)a]) ALR)
@oR)uem My (wouss () oonE. agadslow’ emeg aligled M/s Global
2lQ® AMBEY DalCWOINAIBAD
SO alaL@) Trading  Company af)dm  MundalMo
. @ln¥dela]i5)eenso ; oomeuem mlon  (walE  ealidi®  asmed
QlLoBaIENER0 ; '
DalCWOUHAIBRISH MMM e 0CaOMU®D
mdaflafloyom. oo  aleua]

msaflenseymalm Swiss Challenge Method @3
oS  SHeMIHOM®IN  @)oayed  Qudh)al
WDOBSBHE) VGETRTG @Ro0 1000
M@BEH)HD)0 e1senROkod @Yo
AlOBHSYHE OO TVOANAID | OT0Y kesd Swiss
Challenge Method (000 M/s Global Trading
Company ag)™m CUOOAIMEDIN LM All®o
MB3db) D)0 eflny ag)Uleoaay
BaJUTENHD0 OaIDm).  35% eomy)
HHOB Tudeeodln adleeym ololwlensm
TNV N Msaflenseymma.
@ IMo@d @ROVOM) By aJB0@@D0
qruoRMpoW! M/s Global Trading Company
ag)m MUOSAIMNETB I mudeeoad
MBVEHEMROENE. D alEd@]  @RBIBIW)
msaflelnseymae 6atoanom] ®)0D)6U

alolwlwleiosr.




(o) (UINO® DM af)PIDEJ00

(i)

HO0LEBUBHE DalCWIUTIERNIOHN
N6 HETROBIVIG1E6MG);

0D M@ PaleWOUila] MEMNES
&HOB0 alBladBlENIMN@I)

- msals] qufie:oien)ead ?

(enfl)

(erol)

wSslod  ayeeum  eidlea)am  @emed
wavleclenmmayl  asgls  mldmosm
ewlm)o B GRMEUMY  (alyEDlE:0Be6)0

9aIERIUBHOO AN,

sa@dqjosr l@lwled asmed MM @ 1a]
aflalemmo  MSEMIN@@)RI0 AEMED  S:HIAO
80) Wl Wee  aldlanCleeIMIBIORNTS

L@ 1 Mlee) 0m).

LMD Boadlorod




